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why do we conduct these studies?

• NRAs and the technology they regulate

– Why regulatory websites are important

– Metaphor for business environment

– Setting standards for other gov’t departments

• Cheap indicator of political will

• Excluded from e-government rankings and 
e-readiness assessments

• Influencing processes 
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best practices

(1)creates a reliable, comprehensive and up-to-date repos itory 
of regulatory information

(2)helps users and stakeholders to understand regulations , 
rules and regulatory processes; raises awareness about 
regulatory compliance, rights and responsibilities

(3) facilitates regulatory processes - makes forms for different 
regulatory processes accessible, helps channel official 
communication to the proper departments or recipients, and 
overall facilitates the anticipated (and desired!) compliance and 
reporting on the part of different stakeholders
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qualitative benchmarking
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assessment categories

• Basic information
• Factual information
• Consumer and citizen information 
• Business information 
• News and other features
• Universal service / universal access
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quantifying rank

1. Emerging
2. Enhanced
3. Interactive
4. Transactional 
5. Seamless
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quantifying rank

1. Emerging : Only basic and largely static information is available. 

2. Enhanced : Content and information is updated regularly, and 
information is available not only in its original format (such as acts 
and legislation) but is also explained and digested.

3. Interactive : Users can download forms, contact officials and make 
requests. Available information has further value-added, such as 
being hyper-linked to relevant legislation.

4. Transactional : Users can submit forms online – for example to 
request information, or to submit a request for licence form.
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assessment categories – ranking (2008)
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Business Information 
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Consumer and Citizen Information 
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the regulator.

assessment expectations
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country selection – Africa

NRA with site 
under 

construction
11%

NRA without 
website

11%

NRA with 
functionning site

44%

no independent 
regulator

34%

NRA under 
ministry or 
fixed line 
operator

26%NRA with 
functionning 

site
55%

NRA without 
website

11%

NRA with site 
under 

construction
4%

NRA with site 
not working

4%

2005 2008
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African ranking 2008
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Africa / LAC 2005
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LAC ranking 2005

0

1

2

3

4

Chil
e

Arge
nti

na

Dom
ini

ca
n R

ep
.

Nica
rag

ua
Braz

il
Mex

ico
Peru

Colo
mbia

Hon
dura

s  
   

Boli
via

 
Ven

ez
uela

Gua
tem

ala
Urug

uay
Ja

maica
Para

gu
ay

Cos
ta 

Rica
Ecu

ad
or

El S
alv

ad
or

 



16 /  24

Regulatel ranking (2008)
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Regulatel ranking comparison
3
.0

2
.5

2
.3

2
.3

2
.2

2
.1

1
.9

1
.6

1
.5

1
.5

1
.4

1
.4

1
.3

1
.3

1
.3

1
.3

1
.3

1
.2

1
.0

0
.7

-

2
.1

2
.4

2
.2

2
.0

2
.3

1
.9

2
.2

1
.5

0
.9

1
.5

2
.0

1
.0

-

1
.5

-

1
.4

-

1
.1

1
.9

1
.2 1

.4

-

1.0

2.0

3.0

4.0

1
. B

ra
si

l

2
. C

h
ile

3
. R

e
p

. D
o

m
in

ic
a

n
a

4
. P

e
rú

5
. A

rg
e

n
tin

a

6
. C

o
lo

m
b

ia

7
. N

ic
a

ra
g

u
a

. P
ro

m
e

d
io

8
. E

l S
a

lv
a

d
o

r

9
. V

e
n

e
zu

e
la

1
0

. M
é

xi
co

1
1

. E
cu

a
d

o
r

1
2

. C
u

b
a

1
3

. B
o

liv
ia

1
4

. P
u

e
rt

o
 R

ic
o

1
5

. U
ru

g
u

a
y

1
6

. P
a

n
a

m
á

1
7

. C
o

st
a

 R
ic

a

1
8

. H
o

n
d

u
ra

s

1
9

. P
a

ra
g

u
a

y

2
0

. G
u

a
te

m
a

la

 2,008 

 2,006 



18 /  24



19 /  24

benchmarking against average
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benchmarking across regions
Average AFR
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benchmarking across regions
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benchmarking across regions
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benchmarking across regions
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This research is supported by

Write “ NRA websites ” on the 
back of your business card 

and we will send you a copy 
of the global study

Or visit our website contact form 
to request a copy
http://lirne.net/contact/


